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The Covid-19 pandemic in Indonesia has not yet stopped
and to overcome it the government has made a policy,
namely PPKM (Enforcement of Community Activity
Restrictions) Level 4 on (July 26 — August 23, 2021) which
applies in several regions in Indonesia, one of which is
the Province of DKI Jakarta. With PPKM Level 4, various
online media, one of which is Kompas.com, is to report
it. Therefore, this study aims to analyze the effect of
exposure to PPKM Level 4 news on Kompas.com for the
period 26 July — 23 August 2021 on the attitude toward
carrying out health protocols in UNJ Communication
Science students. In this study, the researcher uses the
uses and gratifications theory, with quantitative research
and survey methods by distributing questionnaires to 77
respondents. The results of this study show that HO is
rejected and Ha is accepted, which indicates that PPKM
news exposure is Level 4 The period of July 26 — August
23,2021 on Kompas.com has an influence on the attitude
toward obeying health protocols in UNJ Communication
Science students.

Vol.16/No.1 / April 2023 - Profetik Jurnal Komunikasi

186

© 2023. Author. Published by Communication Science Department.
UIN Sunan Kalijaga Yogyakarta. This article is open access under the

license CC BY-NC http://creativecommons.org/licenses/by-nc/4.0/



https://ejournal.uin-suka.ac.id/isoshum/profetik/
mailto:raynidelya@gmail.com

The Effect of Exposure to PPKM Level 4 News on Kompas.com on Attitudes to Comply with Health

Protocols

Profetik Jurnal Komunikasi

ISSN: 1979-2522 (Print), ISSN:2549-0168 (Online)
DOI: https://doi.org/10.14421/pjk.v16il.2269

INTRODUCTION

The era of advances in technology and
information is currently accompanied by the
development of the media. The use of media
as a means of channeling information and
communication is needed by humans. In the
model of communication science, the media
is one of the important elements that occupy
the third position after the message.
Communication media are usually used by
communicators to convey a message to the
communicant. The choice of media in
delivering messages can vary depending on
the type of message conveyed. Submission of
written messages can use print media such as
newspapers, magazines, and letters.
Meanwhile, messages in the form of audio
can be conveyed using radio electronic
media, and messages in the form of images
and sound are conveyed through television
media, or now there are online media.

Based on a report published by Aliansi
Jurnalis Independen or AJI, online media in
Indonesia is divided into two categories
based on the media that publishes them. First,
online media that comes from print media
such as Republika, Detikcom, and Jawa Pos.
Second, online media that are not affiliated
with print media such as Detikcom,
Vivanews.com, and its kind (Abkoriyah &
Dewi, 2017).

Mondry in Kurnia (2021) said that online
media is media that uses the internet, is
technology-based, has a flexible character,
has the potential to be interactive, and can
function both privately and publicly. In the
book Journalism Online: A Guide to
Managing Online Media, online media is
defined as mass media that is presented
online on a website. Online media can also be
referred to as cybermedia, internet media,
and new media.

The existence of new media, the world of
news, and news experiences media
convergence and the exchange of news
without knowing the boundaries of time and
space. This has an impact on the ease of
access to various sites. In addition, online
media are increasingly being chosen and
favored by journalists and the public, because
they can not only seek and obtain information
but also conduct correspondence or written
communication with sources. There is also
the age factor which is one of the reasons
why news on the website is enjoyed more
than newspapers. The younger generation
prefers online media that looks more modern
than the print media that the older generation
chooses (Nurkinan, 2017)

Apart from that, the mass media has a
very big influence on the perceptions that can
be formed in the minds of the general public.
Mass communication media can and do
influence change, especially when it
concerns the interests of the people. The
media are also able to mobilize unity and
public opinion on certain events and can
influence most people's behavior and
attitudes (Fajar & Restivia, 2011). As a form
of the importance of the media, it can be seen
from the influence felt by the audience,
ranging from cognitive, affective, and
cognitive aspects (Khatimah, 2018).

Online media certainly has different
characteristics from conventional media such
as in terms of multimedia, where online
media can load or present news or
information in the form of text, audio, video,
graphics, and images simultaneously
(Valentino & Simbolon, 2020).

This news is an event that attracts public
attention. This means that not all events can
be presented as news because they do not
necessarily attract the attention of the general
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public. News requires a measure and value
that can be used as a general standard in
assessing an event (Waziz, 2012). People
need up-to-date information about things that
are happening around them.

Like Kompas.com, which is one of the
online media that presents the latest news in
a complete, accurate, and reliable way
(Mashabi, 2021). Kompas.com also occupies
the third position in the Top Sites in
Indonesia in the online media category
(Alexa, 2021). According to Rahardja
(Rahardja et al., 2018), Alexa Rank can be
interpreted as a tool to see the ranking of a
website or blog based on traffic or the
number of visitors provided or created by
alexa.com. In addition, on similarweb data
(Similarweb, 2021) kompas.com ranks first
with the highest number of visitors, namely
223.6 million in the News and Media
category for August 2021. Similarweb.com
ranks based on traffic from a site. The
resulting ranking is a worldwide ranking, a
ranking by country, and a ranking by
category. The output generated from
Similarweb.com is the number of
visitors/traffic to a website, traffic based on
the country accessing it, and the sources of
traffic (Hernikawati, 2016).

Seeing the high traffic and visitor
numbers owned by Kompas.com, the news
on Kompas.com, especially related to the
latest news about PPKM (Pemberlakuan
Pembatasan Kegiatan Masyarakat) Level 4,
could be given more attention. Besides that,
96% of UNJ Communication Studies
students actively choose Kompas.com media
as the media they want to use from a wide
selection of available media.

The Covid-19 pandemic has caught the
attention of many countries around the world.
In Indonesia alone, as of August 11, 2021,
3,749,446 positive cases had been recorded,
3,211,078 had been recovered (Satuan Tugas
Penanganan COVID-19, 2021). The
COVID-19 pandemic has been widely

discussed by the public, including in the
media. Mass media plays an important role in
providing information on Covid-19.

In addition to reporting the latest
information from the government, the media
can also report various perspectives related to
Covid-19. The media can report cases of
Covid-19 from the perspective of citizens
and the development of cases globally, as in
Indonesia today with the presence of
Pemberlakuan Pembatasan Kegiatan
Masyarakat (PPKM) Level 4. Pemberlakuan
Pembatasan Kegiatan Masyarakat (PPKM)
This is done to limit interactions, meetings
between people, and groups to reduce the
transmission of Covid-19. PPKM was first
implemented on January 11 - January 25,
2021, covering the DKI Jakarta area and 23
regencies/cities in six provinces that are
included in high-risk areas for the spread of
Covid-19, the implementation of PPKM in
Indonesia has occurred until now (Oswaldo,
2021).

On July 20, 2021, the government
officially extended the periode
Pemberlakuan Pembatasan Kegiatan
Masyarakat Darurat COVID-19 (PPKM) in
Java and Bali until July 25, 2021. However,
since July 26 2021, the term has changed to
PPKM Level 4, according to the Instruction
of the Minister of Home Affairs Number 22
of 2021 concerning Enforcement of
Restrictions on Community Activities Level
4 Coronavirus Disease (COVID-19) in Java
and Bali (Permatasari, 2021).

During the PPKM Level 4 period, the
government limited the activities of the
population. The mobility restrictions also
apply to offices, non-essential and critical
business entities, which are required to apply
for work from home or work from home for
one hundred percent of employees, while the
essential sector is limited to a maximum
capacity of fifty percent (Yuliana, 2021).

PPKM level 4 In DKI Jakarta, has been
in effect since July 26, 2021, and it is still
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valid until August 23, 2021, with a
continuous extension period for a certain
period. With this policy that continues to be
extended and shows the Covid-19 pandemic
that never ends, people are forced to sell
valuable assets to survive during this famine
(Dewan Syariah PKS, 2015). Of course, this
has a huge impact on the mental health of
people who are worried about the policy at
PPKM Level 4, both for individual and
family members.

As of August 23, 2021, although the
implementation of PPKM level 4 is still
ongoing in DKI Jakarta, there are still those
who violate the regulations, one of which is
the closure of four entertainment places or
cafes in the Jatinegara area, East Jakarta by
joint officers. The cafe violated the rules of
operating hours during PPKM level 4, where
the four cafes seemed not to be operating but,
after being investigated, it turned out that
there was activity inside the cafe (Achmad,
2021). The news about PPKM Level 4 on
Kompas.com can have an impact, both in
terms of knowledge and the level of public
attitudes.

A person's attitude can take various
forms, depending on the knowledge and
information that they have obtained. If
someone gets knowledge or information that
has positive value, then he will be accepting
or open. On the other hand, if someone gets
knowledge or information that has negative
value, then he or she will be monolithic or
self-protective. If this attitude is related to
PPKM Level 4 news, then the attitudes that
can be generated are the pros and cons of the
PPKM Level 4, one of which is
implementing the existing health protocols.
In the news about PPKM Level 4, media such
as Kompas.com play an important role in
presenting information because it will affect
the community both cognitively, affectively,
and cognitively.

According to research conducted by
Fanani Sari Putri entitled The Effect of

Examiner's Bribery News Exposure in
Seconds. Com towards the Attitude of
Auditors at the Supreme Audit Agency of the
Republic of Indonesia Representative of the
Province of North Sumatra. This study aims
to analyze the effect of exposure to news
about the bribery case of the BPK RI
examiner on Detik.com on the attitude of the
BPK RI examiner representative of North
Sumatra Province, and to analyze the
influence of individual factors and social
factors on the attitude of the BPK RI
examiner of North Sumatra Province in
implementing the code of ethics. inspection.
The results of this study indicate that news
exposure through frequency, duration,
credibility, content, and design about bribery
cases of BPK RI examiners has an influence
on the examiner's attitude in implementing
the audit code of ethics and there are
individual and social factors as control
variables that cause the relationship to
increase and affect the examiner's attitude
(Putri, 2019).

Second, the research entitled Exposure to
News About the Veil in the Media and Peer
Group Interaction on Attitudes to Women
with the Veil uses a social influence
approach. This study aims to determine the
effect of exposure to news about the veil and
peer group social interaction on people's
attitudes toward veiled women. The results of
the study showed that there was a positive
influence between exposure to news about
the veil and peer group interactions which
simultaneously affected people's attitudes
towards veiled women. With a strong level of
attachment with a significance of 7,375 and a
large influence of news exposure about the
veil and peer group interaction of 68% on
public attitudes (Vega & Sunarto, 2019).

Third, the research entitled The Effect of
Exposure to News of Rape on
Tribunnews.com on Student Alert Attitudes
conducted by Rika Anistania, aims to
determine the effect of news of the rape on
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UGM students on Tribunnews.com on the
alert attitude of female students in interacting
and how big the influence is. This study uses
the uses and gratifications theory and has the
results that there is a significant positive
effect between news of rape of UGM
students on Tribunnews.com (X) and
alertness (Anistania, 2020).

Fourth, a study conducted by Hendri
Agung Wahyudi entitled The Effect of
Exposure to Child Sexual Violence News on
Television on Parents' Protective Attitudes in
Sidomulyo Village, Anggana District. This
study aims to determine the effect of
exposure to news of child sexual violence on
television on parental protection attitudes in
Sidomulyo Village, Anggana District. The
result of this study is that exposure to news
about child sexual violence has an influence
on the protective attitude of parents in
Sidomulyo Village, Anggana District, which
is rejected because it is not proven true
(Wahyudi et al., 2018).

Fifth, the research entitled The Effect of
Exposure to Sandiaga Uno's News in Online
Media on Public Attitudes (Survey in Tanah
Baru Village, Depok) by Ndri Ahsanu Amala
and Rini Riyantini. The purpose of this study
was to measure the effect of Sandiaga Uno's
news coverage on people's attitudes. The
theory used in this study has limited effect.
The results of the study explain that the
variable exposure to news has a small effect
on the community attitude variable based on
the results of the regression test calculation
with an R Square value of 0.042, which
shows that there is no effect of the exposure
variable on the community attitude variable
(Amala & Riyantini, 2019).

Sixth, the research conducted by Arief
Fajar and Dwi Yunita Yang Restivia entitled
The Influence of Newspaper Reporting on
Kompas, Seputar Indonesia and Media
Indonesia on Public Perceptions of Gas
Cylinder Users in 2017. This study aims to
determine the effect of reporting in

newspapers Kompas, Seputar Indonesia, and
Media Indonesia on the perception of
housewives who use gas cylinders in RW 003
Margajaya Bekasi (related to the news about
the explosion of gas cylinders). The results of
this study indicate that the news coverage of
the newspapers Kompas, Seputar Indonesia,
and Media Indonesia has a positive and
significant effect on the perception of
housewives who use gas cylinders and on the
results of the calculation of the coefficient of
determination or an R2 value of 0.590. This
means that 59% of the perception of
housewives who wuse gas cylinders is
influenced by the news coverage of Kompas,
Seputar Indonesia, and Media Indonesia
newspapers. While the remaining 41% is
influenced by other factors that were not
observed (Fajar & Restivia, 2011).

Seventh, the research entitled The Effect
of Online Media News on Attitudes in the
Case of Settlement Development in Bekasi
City uses the Agenda Setting Model
Approach. This study aims to determine the
Online Media Perspective on the Case of
Settlement Development in the City of
Bekasi using the Agenda Setting Model
Approach. The results of the research, that
the government needs to review and evaluate
the permits for the construction of apartments
and areas, because it has a major social
change impact on the surrounding
community. The results of the news in the
mass media show that the surrounding
community has been negatively affected by
the development. The media agenda, the
government agenda, and the public agenda
have a relationship with the occurrence of
social change (Yuniartin, 2018).

Eighth, the research entitled Analysis of
Discourse on E-KTP Corruption Case
Reporting on Kompas.com Media Against
the Formation of Public Opinion conducted
by Ramailis and Nopendri, has the aim of
knowing the Discourse Analysis of News on
E-KTP Corruption Cases on kompas.com
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Media on the Formation of Public Opinion.
This study uses agenda setting theory and has
research results that the aspect highlighted by
the research entitled Analysis of Discourse
on E-KTP Corruption Cases in Media
Kompas.com Against the Formation of
Public Opinion conducted by Ramailis and
Nopendri, with the aim of knowing
Discourse Analysis of Reporting on E-KTP
Corruption Cases On Kompas.com Media
Against the Formation of Public Opinion.
This study uses agenda setting theory and has
research results that highlight aspects
(Ramailis, Neri Widya & Nopendri, 2019).

Ninth, research conducted by Heny
Triyaningsih entitled Effects of Mass Media
Coverage on Pamekasan Public Perceptions
About the CoronaVirus. This study aims to
determine the effect of mass media coverage
on public perceptions of the Corona Virus in
Pamekasan. The results of this study are that
the media, especially social media, are a
reference for the public to get information
about the CoronaVirus. The media effect on
the community shows a strong effect and is
even able to shape the perception of the
Pamekasan community about preventing the
transmission of the Corona Virus to
individuals (Triyaningsih, 2020).

Tenth, the research entitled The Effect of
Media Exposure on the Reputation of
Government Institutions written by Tias
Mustika and Rosita Anggraini. The purpose
of this study was to determine the effect of
media exposure regarding the reporting of
alleged corruption cases of buying and
selling positions on television on the
reputation of the Ministry of Religion on the
citizens of Cipadu, Tangerang. The theory
used in this research is media exposure and
reputation. This study uses a quantitative
approach by distributing questionnaires to
respondents with an explanatory analysis.
The results of the study explain that there is
an influence between the variables of media
exposure regarding the news of the alleged

corruption case of buying and selling
positions on television on the reputation of
the Ministry of Religion on the residents of
Cipadu Tangerang. The magnitude of the
interval level of the coefficient of influence
lies in a low area, so it can be concluded that
media exposure to the reputation of the
Ministry of Religion has a low influence
(Mustika & Anggraini, 2019).

Based on this description, the author will
conduct research on "The Effect of PPKM
Level 4 News Exposure on Kompas.com for
the Period 26 July - 23 August 2021 on
Attitudes to Conduct Health Protocols in
Communication Science Students,
Universitas Negeri Jakarta”.

METHODOLOGY

The research approach used by the
researcher is quantitative. Andiyansari &
Sukmawati (2021) explaining  the
quantitative approach is a process to gain
knowledge by using data in the form of
numbers as a tool to obtain information about
what you want to study. Lestari et al (2021)
said that the quantitative approach is a
research approach based on the philosophy of
positivism that can be used to examine a
predetermined population or sample, collect
data using research tools, and analyze
quantitative data with the aim of testing
predetermined hypotheses.

The method used in this research is the
survey method. The survey method is a
method that draws a sample from one
population and uses a questionnaire as a tool
to collect basic data (Ummah, 2021).

In addition, the population in this study
were all students of the Communication
Science program at UNJ from the 2018-2021
class, totaling 335 people because out of 100
people, 66% (66  students) made
Kompas.com the main online media portal
they used to access news about PPKM Level
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4. Furthermore, 90% (90 students) had
admitted that they were confused by the
existence of PPKM Level 4 policies with
other levels and whether it should make them
different in responding to attitudes toward
complying with health protocols. According
to Hafidzi et al (2021) Population is the total
of components in the form of people, objects,
events, or reports in which researchers are
interested in researching them. And from the
population, the researchers also used a
sampling technique, namely simple random
sampling. Sugiyono (2014) states that simple
random sampling is simple, because the
method of taking sample data from the
population is done randomly or randomly
without discriminating against certain classes
in the population.

In calculating the sample in this study, the
researcher used the formula from Slovin and
the total population of this study was 335,
thus obtaining a sample size of 77.01 or
rounded up to 77 research samples. In
addition, this study uses the uses and
gratifications theory because it related the
assumption with the research. The
assumption is that the media affects people
differently.

In this study, researchers also have
primary data, namely the results of
questionnaires distributed by researchers to
respondents. There is also secondary data
that is used as a literature study. The data
collection technique used in this study was a
questionnaire. Sugiyono (2014) said that the
questionnaire is a data collection technique
that is done by giving a question or statement
that must be answered by the respondent and
in this study, the scale used is the Likert
scale. There is a bivariate analysis using
simple regression analysis to determine the
influence between two variables, Suryadi
(2019) said that simple regression was shown
to determine the effect of a variable on other
variables. Researchers also use KMO

through test results from SPSS 25 to see
validity results, and Conbach's Alpha test on
SPSS to test reliability results.

Because this research is about the
influence of news exposure, the researchers
conducted an analysis of PPKM level 4 news
in Kompas.com media in the period 26 July
— August 23, 2021. This research was also
carried out in the midst of the Covid-19
pandemic so that questionnaires were
distributed via Google form.

In addition, the scale used is an interval
scale, sothis study has a measure of central
tendency, namely the mean. In addition, this
researcher uses two variables, namely news
exposure and attitudes. In the news exposure
variable, there are three dimensions, namely
frequency, intensity, and attention. In the
frequency dimension, there are two
indicators, namely the indicator of having
watched and the indicator of how often. The
intensity dimension has three indicators,
namely the depth of watching, how many
times, and how long, the last dimension,
namely attention, has one indicator, namely
the level of interest (Munawwaroh, 2018).
While in the attitude variable, there are three
dimensions, namely cognitive, affective, and
conative. In the cognitive dimension there are
two indicators, namely indicators of
knowledge, beliefs or thoughts. The affective
dimension has one indicator, namely
emotional, the last dimension, namely the
conative dimension, has one indicator,
namely behavior (Sjafei, 2017).

RESULTS AND DISCUSSIONS

Based on the results of the validity test
that has been carried out using the SPSS 25
application program for the news exposure
variable (X) to get KMO results of 0.869,
these results show that all statement items for
the news exposure variable (X) are declared
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valid and suitable to be used as research
instruments. In this variable X, there are 12
statement items, where each indicator has 2
statements.

Likewise, with the variable of attitude
(Y) which is declared valid with the KMO
result of 0.878, all statement items for the
variable of attitude (Y) are also suitable to be
used as research instruments. There are 8
statement items, and each indicator has its
own 2 statements. Thus, the number of
statements that were declared valid and could
be used as research instruments in this study
amounted to 20 items, 12 items representing
news exposure variables and the remaining 8
items representing attitude variables.

The results of the next test regarding the
reliability of the variable of news exposure
(X) which was processed using the SPSS 25
application obtained a Cronbach alpha value
greater than 0.6 which was 0.911, this
indicates that the level of reliability on the
news exposure variable (X) is quite good.
Furthermore, the results of reliability testing
on the variable of attitude (Y) obtained
Cronbach's alpha value that is also greater
than 0.6, namely 0.855, this shows that the
level of reliability of the attitude variable (YY)
is also quite good. With the results of the
validity of the X variable of 0.911 and the Y
variable of 0.855, it shows the strength of
reliability in the very high category.
Therefore, it can be concluded that all
instrument tests, namely validity and
reliability, have met the requirements for use
in research. Figure 1 below shows the results
of the normality test that has been carried
out using the Kolmogorov-Smirnov test
technique processed using SPSS 16.0. It was
found that the news exposure variable has an
Asymp value. Sig. (2-tailed) above with a
significance value of 0.917 which means
more than 0.05, it can be concluded that the
residual value is normally distributed.

Figure 1. Normality test

One-Sample Kelmogorov-Smirnov Test

Residual

Unstandardized

N

Nermal Parameters® Mean

Std. Deviation
|Most Extreme Differences  Absoclute
Positive
Negative

Kolmogorov-Smirnov 2

Asymp. Sig. {2-tailed)

77|

.0000000|
2.89703860
063

.063

-.060

.556

917

a. Test distribution is Normal.

Source: Data Processing by SPSS 25

Figure 1 shows that in this study,
hypothesis testing with the aim of finding
out whether there is any influence of
exposure to PPKM Level 4 news on
Kompas.com for the period July 26 — August
23, 2021 on the attitude of carrying out
health protocols in Communication Science
students, Universitas Negeri Jakarta, can be
done using regression analysis. simple
linear. Based on Figure 2, it can be seen that
the scatter plot points form a pattern that
resembles a straight line from the bottom left
to the top right. This indicates that there is a
linear and positive relationship between the
News Exposure variable (X) and the
Attitude variable (Y).

Figure 2. Linearity Test

Terpaan Berita

Source: Data Processing by SPSS 25
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Figure 2 describe this positive relationship
can mean that if the level 4 PPKM news
exposure increases, the attitude in
complying with health protocols will also
increase. While based on the above test
results which were processed using SPSS
16.0, a simple linear regression equation can
be formed.

Figure 3. Simple Linear Regression Test, T-
test, and Heteroskedasticity Test

Model Summary

Adjusted R | Std. Error of the
|Model R R Square Square Estimate
1 523 274 264 2.91629

a. Predictors: (Constant), Terpaan Berita

Source: Data Processing by SPSS 25

Figure 3 has results of the simple linear
regression test above, the constant value is
18.402 and the regression coefficient is
0.260. Thus, it produces a simple linear
regression equation, namely, Y = 18.402 +
0.260X. From this equation, the constant
value of the attitude variable regression (Y)
is 18.402.

While the regression coefficient of the
news exposure variable (X) which has a
positive value is 0.260. This means that the
news exposure variable has a positive
influence on the attitude variable of 0.260.
Based on the test results, it can be interpreted
that the higher the level 4 PPKM news
exposure on Kompas.com, the more it will
affect their attitude in complying with their
health protocols.

In addition to showing the results of a
simple linear regression test, Figure 3.
Above also shows the results of hypothesis
testing using the t test. Based on the test
results above, the t value obtained is 5.320
with a significance value of 0.000. To test

the hypothesis can be done in two ways, the
first can be done by comparing the value of
t. Based on the Coefficients table column
Sig. it can be seen that the value of sig. News
exposure is 0.000 where it has a sig value >
0.05 then there is no heteroscedasticity
symptom. In this journal, the researcher uses
the first method to test the hypothesis,
namely by comparing the values of tcount
with value twble. Based on the data in Figure
3. The t value is 5.320 which is greater than
the twable value which i1s 1.99210. Therefore,
it can be concluded that Ho is rejected and
Ha is accepted. This shows that there is a
significant amount of influence between the
variable of news exposure (X) on the
variable of attitude (Y). From Figure 4 the
results of the ANOVA test or the F test
above which was also carried out using the
SPSS 25 application program, the Fcount
value was 28,298 with a significance level
of 0.000 which means it is smaller than 0.05,
then these results indicate that the
independent variable is significantly (news
exposure) jointly affect the dependent
variable (attitude).

Picture 4. F Test (ANOVA)

Coefficients®

Standardized

Unstandardized Coefficients | Coefficients

Model B Std. Error Beta t Sig.

1 (Constant) 18.402 1.760 10.455 .000]

Terpaan Berita .260 049 523 5.320 .000

a. Dependent Variable: Sikap

Source: Data Processing by SPSS 25

Figure 4 it can also be said that the
regression model is linear, with high news
exposure will have a positive effect on the
resulting attitude. And then, in addition to
testing using the t-test and f-test, to
strengthen the analysis the author also tests
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the coefficient of determination (R?) in
Figure 5.

Figure 5. Coefficient of Determination
Test (R)

ANOVA®

Model Sumof Squares|  df Mean Square F Sig.

1 Regression 240.664 1 240664 28298 000°

Residual 637.855 75 8505

Tolal 878,519 76

a. Predictors: (Constant), Tepaan Berita

h. Dependent Variable; Sikap
Source: Data Processing by SPSS 25

Figure 4 above shows the results of the R?
test carried out using the SPSS 25
application program. based on the results of
the coefficient of determination test carried
out, it was found that the correlation
coefficient (R) had a value of 0.523 and the
value of the coefficient of determination
(R?) obtained was 0.274. This shows that the
contribution of the influence given by the
news exposure variable to attitudes is 27.4%
while the remaining 72.6% is influenced by
other variables.

The results of this study indicate that
there is a magnitude of exposure to PPKM
Level 4 news on Kompas.com on attitudes
to complying with health protocols.
Although the magnitude of the effect is less
than the maximum, which is only 27.4%.
The indicator of the highest news exposure
felt by Communication Science students of
UNIJ was frequency. As many as 87.7% of
Communication Science students of UNJ
stated that they had read the news and read
the news because they deliberately accessed
PPKM Level 4 on Kompas.com with the
news period on July 26 — August 23, 2021.
The results of this study are inversely
proportional to the results of a previous
study conducted by Hendri Agung Wahyudi
entitled "The Effect of Exposure to Child
Sexual Violence News on Television on

Parents' Protective Attitudes in Sidomulyo
Village, Anggana District". The results of
the analysis show that the indicators of news
exposure have no effect on parents in
Sidomulyo Village, Anggana District
(Wahyudi et al., 2018).

In addition to being satisfied with the
frequency, as many as 88.95% of
Communication Science students of UNJ
also stated that they strongly agree with the
depth of the PPKM Level 4 news in the
period (July 26 — August 23, 2021) in
Kompas.com media. They use the media
Kompas.com to read the news carefully and
also read it from the title to the foot of the
news presented on the Kompas.com page.

It was also found that as many as 82.88%
of Communication Science students of UNJ
stated that they gained new knowledge that
they needed to comply with health protocols
after reading news about PPKM Level 4 on
Kompas.com. There were also 79.3% who
stated that after reading the PPKM Level 4
news on Kompas.com they became more
alert and also angry when they found out that
other people did not comply with the
existing health protocols. And as many as
92.9% of Communication Science students
who took action to tighten health protocols
and left the house only in urgent
circumstances after reading news about
PPKM Level 4 on Kompas.com. This is in
line with previous research which said that
news exposure had an effect on attitudes
(Putri et al., 2019).

This study also shows that news exposure
is not the only factor that influences the
attitude of obeying the protocol of
Communication Science students at UNJ
because based on the results of the
coefficient of determination test carried out,
it is found that the correlation coefficient (R)
has a value of 0.523 and the coefficient of
determination (R?) is obtained by 0.274.
This shows that the influence given by the
news exposure variable on attitudes is only

Vol.16/No.1 / April 2023 - Profetik Jurnal Komunikasi

© 2023. Author. Published by Communication Science Department.
mameaml UIN Sunan Kalijaga Yogyakarta. This article is open access under the

license CC BY-NC http://creativecommons.org/licenses/by-nc/4.0/

195




The Determinant Factors in TV'’s Audience to Choose TV Channel in the Disruptive Era

Profetik Jurnal Komunikasi

ISSN: 1979-2522 (print), ISSN:2549-0168 (online)

DOI: https://doi.org/10.14421/pjk.v16i1.2269

27.4% while the remaining 87.7% is
influenced by other variables. In line with
the results of previous research conducted
by Arief Fajar and Dwi Yunita who Restivia
entitled "The Influence of Newspapers of
Kompas, Seputar Indonesia and Media
Indonesia on Public Perceptions of Gas
Cylinder Users in 2017", the results were
found if the news coverage of the newspaper
Kompas, Seputar Indonesia , and Media
Indonesia has a positive and significant
effect on the perception of housewives who
use gas cylinders and on the results of the
calculation of the coefficient of
determination or an R? value of 0.590. This
means that 59% of the perception of
housewives who wuse gas cylinders is
influenced by the news coverage of
Kompas, Seputar Indonesia, and Media
Indonesia newspapers. While the remaining
41% is influenced by other factors that were
not observed (Fajar & Restivia, 2011).

CONCLUSION

From the overall results of the
discussion above, it can be concluded that
HO is rejected and Ha is accepted. In other
words, there is a significant positive effect
between exposure to PPKM Level 4 news
for the period (July 26 — August 23, 2021)
on Kompas.com on the attitude of
complying with health protocols in
Communication Science students,
Universitas Negeri Jakarta.

If sorted by the level of agreement with
the news exposure felt by Communication
Science students at UNJ, the indicator of
how many times ranks last. This indicates
that Communication Science students at
UNIJ read the news on Kompas.com (less
than three) times a week.

As many as 53.85% of Communication
Science students at UNJ stated that they did

not agree if they read news about PPKM
Level 4 for the period (July 26 — August 23,
2021) on Kompas 3-7 times a week. This
means that only 43.15% of students read the
news 3-7 times a week, but the results of this
study indicate a positive influence.

This study also shows the correlation
coefficient (R) has a value of 0.523 and the
value of the coefficient of determination
(R2) obtained is 0.274. This shows that the
influence given by the news exposure
variable on attitudes is only 27.4% while the
remaining 87.7% 1is influenced by other
variables. Although the influence of the
news exposure variable on attitudes is only
27.4%, it can still have a significant and
positive influence. Therefore, it is very
important to publish the latest news,
especially what is still happening in
Indonesia, namely the Covid-19 pandemic
and various policies to deal with it in the
media because it will have an impact on
society.
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